
 
 

Year  5 Home Learning  

Spring 1 Week 6 
Here is the curriculum home learning for this week. 

Please upload the piece of work with a        symbol to 

Seesaw for the teacher to see as a priority. 

Home learning is planned to:  

● be as close to our school learning as 

possible 

● be manageable at home 

● build from the previous week’s learning 

 

English 

Live explanations at 8.30am each day  

Monday 

Explanation 

This week, you will be looking at charity advertisements and persuasive 

techniques before you create your own charity advertisement including 

Ayesha’s story. 

READ: Identify persuasive/ advertising features 
●  Think – What is the purpose of advertising? 
● Look at this Age UK charity appeal advertisement and read the text 

here. 

● Think – How does this advertisement seek to persuade readers to 

donate? 

● Read the text again and highlight/ write notes on the different 

persuasive techniques used.  

● Read this resource and check/ improve your answers. 

● Look at this table which you are going to fill out based on a different 

charity appeal advertisement. 

● Watch this video of a teacher recapping different persuasive/ 

advertising features or read about them here. 

●  Read this World Wildlife Fund (‘WWF’) charity appeal or watch this 

video of a teacher reading it. 
● Write examples of the different persuasive/ advertising features in the 

table. 

● Read this resource and check/ improve your work. 

Tuesday 

Explanation 

 

READ/ PLAN: Identify persuasive features/ Research a charity 
● Read this resource and label the persuasive techniques used in each 

example. If you need help, create a key for this highlighted version. 

● Read this resource and check/ improve your answers. 

● Look at this planning format which you can use to plan this 

Wednesday’s and Friday’s writing.  

● You will be writing a charity advertisement for Doctors Without Borders 

but using Ayesha’s story as the personal story.  

● Read this resource about Doctors Without Borders to gather ideas for 

your plan.  

● Watch this video of a teacher modelling how to add information to the 

planning format using the planning resource. 

● Write notes (not full sentences) on your planning format. 

●  Deepening: Write further details on your planning format after reading 

more about Doctors Without Borders here. 
 

 

https://vimeo.com/508446254
https://vimeo.com/505683858
https://vimeo.com/505636693
https://vimeo.com/508450455
https://vimeo.com/508367010


 
 

Wednesday 

Explanation 

READ/ WRITE: Summarise a fictional character’s story 
● Think - Why do you think charity appeals/ advertisements sometimes 

include individual stories? 

● Look at this charity advertisement that uses a personal story to highlight 

the issue it wants to tackle.  

● Think – How does the use of a personal story make you feel? Would it 

make you more likely to donate to the charity? Why? 

● Today, you will be using a summary of Ayesha’s story from Oranges in 

No Man’s Land to write the ‘personal story’ section of your charity 

appeal.  

● Think – Imagine that Doctors Without Borders are using Ayesha’s story 

for a charity appeal/ advertisement.  

● Think - What parts of her story would be most relevant/ most likely to 

persuade a reader to donate to the charity? 

● Summarise the main points of Ayesha’s story, using bullet points, in your 

book or on your plan from yesterday. 

● Read this resource and check/ improve your summary. 

● Watch this video of a teacher modelling how to turn the summary of 

Ayesha’s story into prose for your charity appeal advertisement. 

● Read the teacher’s example of Ayesha’s story here. 

● Write about Ayesha’s story in the style of a charity appeal. 

Thursday 

Explanation 

 

EXPLORE: Persuasive techniques 
● Check and improve your work from yesterday using ARMS and CUPS. 

● Read this resource about modal verbs or watch this video of a teacher 

discussing it. 

● Write 2-3 sentences with modal verbs in the third column (persuasive 

words, phrases and techniques) of your plan. 

● Read this resource about sentence types or watch this video of a 

teacher discussing it. 

● Write at least one example of each sentence type in the third column 

(persuasive words, phrases and techniques) of your plan.  

● Deepening: Write examples of other persuasive techniques we have 

looked at this week (e.g. emotive language/ tripling) on your plan.  

Friday 

Explanation 

 

WRITE: A charity appeal advertisement 
● Re-read your written work from this week, including your plan. 

● Watch this video of a teacher modelling how to turn a section of your 

plan into a paragraph of your charity appeal advertisement. 

● Think – What order will you write your paragraphs in to give you the 

best chance of persuading your reader to make a donation? 

● Deepening: Use powerful emotive language, both positive and 

negative, for the problem/ solution sections of your advertisement. 

● Write your charity appeal advertisement, using this week’s written work 

to help you with structure and content. 
● Check and improve your work using ARMS and CUPS. [10 min.] 

  

 

 

https://vimeo.com/508456509
https://vimeo.com/505672630
https://vimeo.com/508459695
https://vimeo.com/505644507
https://vimeo.com/505651896
https://vimeo.com/508462611
https://vimeo.com/508397640
https://vimeo.com/508397640


 
 

 

Spelling 

Explanation 

 

rain 

reign 

rein 

scene 

seen 

scent 

sent 

cent 
 

Story Time 

with Ms 

Atherton 

Visit the school website by CLICKING HERE to continue to listen to ‘Llama Out Loud’ 

by Annabelle Sami, ‘a story of LOLs, llamas, dramas and finding your voice’.

 

 

 

Reading Group Links – please attend on your child’s usual reading day 

 

5MW 11.30am 

5CW 11.30am 

5BL 2.00pm 

5F 2.00pm 

 

 

 

 

 

 

 

 

 

 

 

  

https://vimeo.com/498001114
https://www.belleville-school.org.uk/home-learning-AFwx/year-5-home-learning


 
 

Maths 

Live explanations at 10am each day  

For Wednesday Lesson B: 

Live explanation at 11.30am for 5BL and 5F  

Live explanation at 2pm for 5CW and 5MW  

Monday 

Explanation 

 

Textbook 5B, Chapter 7, Lesson 5: Comparing Decimals 

To order and compare decimals. 

Video link - learn strategy click here 

Deepening activity 

 

Tuesday 

Explanation 

 

Textbook 5B, Chapter 7, Lesson 6: Comparing Decimals 

To compare and order decimals of amounts. 

Video link - learn strategy click here 

Deepening activity 

Compare 7 tenths and 70 hundredths. Show in as many different ways as 

possible. 

 

Wednesday 

Explanation 

A 

 

Textbook 5B, Chapter 7, Lesson 7: Writing Fractions as Decimals 

To write fractions as decimals. 

Video link - learn strategy click here and here 

Deepening activity 

 

 

 

 

https://vimeo.com/507452038
https://classroom.thenational.academy/lessons/comparing-and-ordering-ccwk0r?step=2&activity=video
https://vimeo.com/507469587
https://classroom.thenational.academy/lessons/comparing-and-ordering-ccwk0r?step=2&activity=video
https://vimeo.com/507502221
https://classroom.thenational.academy/lessons/tenths-and-hundredths-6nj68c?step=2&activity=video
https://classroom.thenational.academy/lessons/comparing-fractions-and-decimals-c5jp8r?step=2&activity=video


 
 

Wednesday 

B 

Explanation 

 

Textbook 5B, Chapter 7, Lesson 8: Adding and Subtracting Decimals 

To be able to add and subtract amounts in decimals. 

Video link - learn strategy click here 

Deepening activity 

 

Thursday 

 

Catch up lesson 

Please use today’s maths lesson to finish off any worksheets or deepening 

activities that you didn’t get to finish this half term.  

Today’s live explanation will be consolidation of our multiplication work this 

half term. 

 

Friday 

 

Catch up lesson 

Today is the last day of half term. Well done for all your hard work in maths this 

half term. You should be very proud of yourselves! 

Please use today’s maths lesson to finish off any worksheets or deepening 

activities that you didn’t get to finish this half term.  

Today’s live explanation will be consolidation of our division work this half 

term. 

 
  

 

https://vimeo.com/507098975
https://classroom.thenational.academy/lessons/mental-addition-and-subtraction-70uk4t?step=2&activity=video


 
 

Curriculum 

Live explanation at 11.30am for 5BL and 5F  

Live explanation at 2pm for 5CW and 5MW  

Science 

Monday 

Explanation 

How can we investigate the chemical reaction of vinegar?  

● Watch this lesson about testing chemical reactions. 

● Deepening: Which combination of factors would release the greatest 

amount of carbon dioxide? How could you find out? 

Science 

Tuesday 

Explanation 

 

Review of key learning 

● Record your learning about changing materials and separating 

materials from this term. You can also use the example in the session 

resources to help you.  

● You can choose how you present your learning using a combination of 

diagrams, examples, definitions and explanations. 

● Use as much of the following vocabulary as you can: 

State, particle, energy, solid, liquid, gas, 

Physical change, Chemical change. Reversible change, Irreversible 

change  

Thermal conductivity – thermal conductor, thermal insulator 

Electrical conductivity – electrical conductor, electrical insulator 

Dissolving – Solvent, solution, solute, soluble, insoluble, suspension 

Separating materials – sieve, filter, evaporate, condense 

Geography 

Thursday 

Explanation 

 

Which biome is the most important? 

● Re-read what you thought at the start of this unit. 

● Watch a video on biomes here. 

● Think about which biome you think is the most important in the 

world and give three reasons why. 

● Create a poster by drawing your chosen biome and what you 

could find in this biome (e.g. an animal) and what needs to be done to 

protect it. 

● Add the answers to the questions in the support section below onto 

your poster. 

Curriculum 

You can complete these independently over the week e.g. when you are not 

reading with your teacher 

RE 

Explanation 

Review 

My friend Holly said, “Life is too complicated! How can I lead a happy and 

simple life?” 

● Watch this video and explore the whole page 

● Come up with 5 lessons from Buddhism that might help Holly 

● Write an advice letter to Holly on how she could live a simple and 

happy life, inspired by the lessons of Buddha. 

PSCHE 

Explanation 

Online safety 

● Watch the video on this website 

● Think - What do you like to do online? How do you choose to represent 

yourself when you are online? This might be through the profile pictures 

you choose, usernames you use, or the characters or avatars you like 

to use in games and how you choose what these look like. 

● Complete the Online Identity Wheel in the Resources. 

 

 

https://vimeo.com/498367427
https://classroom.thenational.academy/lessons/what-can-we-do-to-investigate-chemical-reactions-70vk8d
https://vimeo.com/498370965
https://vimeo.com/498066789
https://www.bbc.co.uk/bitesize/topics/z849q6f/articles/zvsp92p
https://vimeo.com/497981163
https://www.bbc.co.uk/bitesize/topics/zh4mrj6/articles/zdbvjhv
https://vimeo.com/507103496
https://www.saferinternet.org.uk/safer-internet-day/safer-internet-day-2020/i-am-educator/film-what-does-my-avatar-say-about-me


 
 

● Miss Walker’s friend says that when you are online, it’s not you so it 

doesn’t matter if you do or say whatever you like. What should Miss 

Walker do? Write some advice for her. 

● Watch this video and write down apps and games that are safe for 

children online. 

Art 

Views of the Landscape 

   
 

 Watch Ms Green's video CLICK HERE to see how different artists view the 

landscape and see how artist Helen Wells responds to her natural 

surroundings. 

 Create a landscape artwork making choices about materials and processes 

to make a personal response to landscape and the environment. Ms Green 

made the examples above. 

 Deepening: Take a look at David Hockney's exhibition at the RA to learn more 

about him. David Hockney at the Royal Academy 
 

Music 

Form & Structure 

 Follow the instruction video from Ms Hughes Click Here 

 Activity 1: decide on a form and structure based on the instructional video 

using the resource below 

 
 Garage Band tutorial   - For activity 2b 

 

French 

 

Watch the video about Hobbies from Madame Lambert.  

 

Make your French book  

You can draw, use ICT or cut and glue pictures… 

Be creative! See ideas here.   

https://www.bbc.com/ownit/take-control/own-it-app
https://vimeo.com/508863144
https://vimeo.com/508645746
https://vimeo.com/507509128
https://vimeo.com/507510110
https://vimeo.com/507966459


 
 

PE 

Warm up: Stretching 

 Remember our warm up in week 2? 

 Click here to watch a video. 

 

Physical Activity: HIT session 

 Do you remember the 10 strength exercises we did this half term? Watch the 

video here to begin the workout. Make sure you do the stretching before.  

 Grab a partner to workout with 

 Are you in a safe space? Grab your water bottle and let’s go. 

 

Warm down: 

 After that workout, it’s time to stretch and cool down. 

 Watch the video here. 

 

 
Talking Together 

Come and join your teacher and your class on Friday for a reflection and 

celebration of the week. Click on your class link in blue below. 

 

5MW 2.00pm 

5CW 2.00pm 

5BL 11.30am 

5F 11.30am 

 

https://vimeo.com/497277367
https://vimeo.com/507651485
https://vimeo.com/499766516


 
 

Resources 

English 
 English Resource 1.1: Age UK Advertisement 

 

 
 Click here to return to Lesson 1. 

 

 

 

 
  



 
 

English Resource 1.2: Age UK Advertisement Text 

 
What persuasive/ advertising features can you identify in this charity appeal 

advertisement? 

  

What is each section/ paragraph of this text about? 

age UK 
Love later life 

No one to share  

a smile with. 

No one to listen 

to his stories. 

No one to talk to. 

  
Will you send a text and help show a lonely 

older person like Roy that someone cares? 

  
No one should have no one – and yet there are 

one million older people in the UK who will go 

more than a month without speaking to a single 

friend, family member or neighbour. 

  

Just £3 from you today could help pay for a  

weekly call from an Age UK befriender –  

providing an older person with the support 

and companionship they need. 

 

TEXT FRIEND to XXXXX to send £3 
and help give an older person someone to talk to. 

 

SUPPORT 

See if you can find the following features: 

Repetition 

Modal verbs 

Direct address of reader 

Rhetorical question 

Tripling 

Imperative verb (command) 

 

Click here to return to Lesson 1. 

 

 

 

 

 



 
 

English Resource 1.3: Age UK Advertisement Text 

(Persuasive/ Advertising Features with Key) 
  

What persuasive/ advertising features can you identify in this charity appeal 

advertisement? 

age UK 
Love later life 

No one to share  

a smile with. 

No one to listen 

to his stories. 

No one to talk to. 

  
Will you send a text and help show a lonely 

older person like Roy that someone cares? 

  
No one should have no one – and yet there are 

one million older people in the UK who will go 

more than a month without speaking to a single 

friend, family member or neighbour. 

  

Just £3 from you today could help pay for a  

weekly call from an Age UK befriender –  

providing an older person with the support 

and companionship they need. 

  
TEXT FRIEND to XXXXX to send £3 
and help given an older person someone to talk to. 

  
Repetition 

Modal verbs 

Direct address of reader 

Rhetorical questions 

Tripling 

Imperative verbs (command) 

  
Click here to return to Lesson 1. 

 

 

  



 
 

English Resource 1.5: Persuasive Techniques Used in Advertising 

  
·      Emotive language (negative to explain problem/ positive to address 

impact of the charity and its donations); 

·      Rhetorical questions (prompt reader to think/ statement disguised as a 

question); 

·      Opinion presented as fact (shows confidence); 

·      Modal verbs of certainty (e.g. will/ can); 

·      Direct address of reader (relevance/ engagement); 

·      Tripling (e.g. three points to support an argument); 

·      Repetition (to emphasise message/ to make points easier to 

remember); 

·      Command sentences (telling reader to do something); 

·      Statistics; and 

·      Language suggesting need/ urgency (e.g. need/ emergency/ crisis/ 

urgent/ now). 

  

 

Click here to return to Lesson 1. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 
 

  

English Resource 1.6: WWF Appeal - Adopt an Orangutan 

  
  

  

 

 
 

 
 

 
  



 
 



 
 

 
  

  

  

   

  

Click here to return to Lesson 1. 

  

 

 

  



 
 

English Resource 1.7: Table for Recording  

Persuasive/ Advertising Features 
  

Emotive language   

  

  

Repetition   

  

  

Modal verbs of certainty   

  

  

Direct address of reader   

  

  

Tripling   

  

  

Statistics   

  

  

Vision  

(how things will be if 

reader donates) 

  

Language suggesting 

urgency 

  

  

  

Other   

  

  

  

  

  

 

Click here to return to Lesson 1. 

 

  

  



 
 

English Resource 1.7: Example answers of  

Persuasive/ Advertising Features based on the WWF advertisement 
  

Emotive 

language 

Positive emotive language: ‘protected areas’ / ‘huge boost’ ‘essential’ 

Negative emotive language: ‘Young orangutans up to the age of 

seven are sought after for the illegal pet trade’/ ‘only found on two 

islands’/ 2,200 orangutans killed per year 

Repetition The shocking statistics are repeated in bubbles to emphasise the 

tragedy: 

  

-Declined by 50% in 60 years 

-2,200 orangutans killed per year 

Modal verbs of 

certainty 

‘will help us’ 

‘You can adopt…’ 

Direct address 

of reader 

‘Your adoption really helps’ 

‘like yours’ 

  

Tripling 3 negative things are listed that harm the orangutans: 

  

-Road development, illegal logging and mining 

  

-Hunting, conflict in agricultural areas and illegal pet trade 

Statistics -Declined by 50% in 60 years 

-2,200 orangutans killed per year 

Vision  

(how things will 

be if reader 

donates) 

The reader is given a clear vision of rainforests that are protected, 

sustainable palm oil that can be promoted to help save their habitats, 

and of local communities who will be supported if they donate.  

Language 

suggesting 

urgency 

Essential, vital work  

  

  

Other  

 Click here to return to Lesson 1. 



 
 

English Resource 2.1: Identifying Persuasive Techniques/ Features 

(Activity)  
The following are all extracts from charity appeals/ advertisements. 

Write the persuasive techniques used in each one, or highlight using the key below.  
  

Modal verbs of certainty 

Direct address of reader 

Rhetorical questions 

Tripling 

Imperative verbs (command) 

Emotive language 

 

Your kindness will change lives. (Red Cross) ____________________________ 

By making a donation today, you could help us give older people the support, companionship and 

care they deserve, in winter and all year round. (Age UK) 

_________________________________ 

  

One child waking up homeless on Christmas morning is a tragedy. 80,000 of them is a disgrace. 

(Shelter) _______________________________ 

  

Rising sea levels, more extreme weather events, loss of biodiversity. Our climate is breaking down 

and destructive industries continue to threaten our forests, oceans and air. But together we can 

overcome these challenges. Learn more about what Greenpeace is doing to protect our natural 

world for future generations. (Greenpeace) _______________________________ 

  

Will you help us continue to be here for every child? (NSPCC) _______________________________ 

  

Now look him in the eye and tell him you can’t afford it. (Sightsavers) 

_______________________________ 

  

With your help, we can be there for everyone who needs us. (Mind) 

_______________________________ 

  

Donate to protect human rights around the world. (Amnesty International) 

_______________________________ 

Your gift could provide emergency food, support food producers and help families overcome 

poverty. (Oxfam)_______________________________ 

Our planet is in trouble, and we need to act. (WWF) _______________________________ 

  

We never know when a chance to protect wildlife will turn up. But with your help, we can be ready 

when it does.(Natural History Museum) _______________________________ 

  

Will you help save their sight? (Sightsavers) _______________________________ 

  

We are Oxfam. Let’s beat poverty together. (Oxfam) _______________________________ 

  

Make a donation to WWF today. (WWF) _______________________________ 

  

Just £5 will save his sight. You can help stop the suffering. (Sightsavers) 

_______________________________ 

  
  

Click here to return to Lesson 2. 



 
 

English Resource 2.2: Identifying Persuasive Techniques/ Features  

(Highlighted for Support) 

 
The following are all extracts from charity appeals/ advertisements. 

  

Write the persuasive techniques used in each one. 

 

Your kindness will change lives. (Red Cross)  

 

By making a donation today, you could help us give older people the support, companionship and 

care they deserve, in winter and all year round. (Age UK) 
  

One child waking up homeless on Christmas morning is a tragedy. 80,000 of them is a disgrace. 

(Shelter) 
  

Rising sea levels, more extreme weather events, loss of biodiversity. Our climate is breaking down 

and destructive industries continue to threaten our forests, oceans and air. But together we can 

overcome these challenges. Learnmore about what Greenpeace is doing to protect our natural 

world for future generations. (Greenpeace) 

  

Will you help us continue to be here for every child? (NSPCC) 

  

Now look him in the eye and tell him you can’t afford it. (Sightsavers) 

  

With your help, we can be there for everyone who needs us. (Mind) 

  

Donate to protect human rights around the world. (Amnesty International) 
  

Your gift could provide emergency food, support food producers and help families overcome 

poverty. (Oxfam) 

Our planet is in trouble, and we need to act. (WWF) 

We never know when a chance to protect wildlife will turn up. But with your help, we can be ready 

when it does.(Natural History Museum) 

  

Will you help save their sight? (Sightsavers) 

  

We are Oxfam. Let’s beat poverty together. (Oxfam) 

  

 Make a donation to WWF today. (WWF) 

  

Just £5 will save his sight. You can help stop the suffering. (Sightsavers) 

 

 

Click here to return to Lesson 2. 

  
 

  



 
 

English Resource 2.3: Identifying Persuasive Techniques/ Features  
(Key) 

  

Modal verbs of certainty 

Direct address of reader 

Rhetorical questions 

Tripling 

Imperative verbs (command) 

Emotive language 
  

 

Click here to return to Lesson 2. 

 

 

  

  



 
 

 

English Resource 2.4: Charity Appeal Planning Format 
(Doctors Without Borders, featuring Ayesha’s story)  

  

  

 Details Useful words/ phrases/ 

grammatical devices 

Tripling/ Repetition 

(e.g. No one to share a 

smile with. No one to 

listen to his stories. No 

one to talk to.) 

  

  

  

Who are  Doctors 

Without Borders?  

What problems do they 

help with? 

 
Who we are | MSF UK 

 

    

  

  

  

   

Rhetorical Question 

  

(e.g.Will you help show 

a lonely older person 

like Roy that someone 

cares?) 

  

  

  

Examples of work they 

have done/ personal 

story 

  

  

   

 

  

  

How donations are 

used or how you can 

help 

  

  

  ‘ 

  

  

  

  

  

Any extra ideas 

  

    

 
 Click here to return to Lesson 2. 

https://msf.org.uk/who-we-are


 
 

 

Resource 2.5: Doctors Without Borders Leaflet 

 
 
 
 
 

 

 

 

 

 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Click here to return to Lesson 2. 



 
 

Resource 2.7: Financial Times Charity Appeal 2016  

(Selected Extracts) 

FT Seasonal Appeal: A letter from the editor  

In a year of crisis, the work of Médecins Sans Frontières has never been more vital 

Lionel Barber 

November 24 2016 

 

… 

In a year of global crisis, in which conflict and persecution have forced millions of people to flee 

their homes and countries in desperate circumstances, its work has never been more necessary. 

MSF was founded in 1971, following the famine in Biafra. It has established missions in nearly 70 

countries across the world, and in 1999 was awarded the Nobel Peace Prize for its pioneering 

humanitarian work. 

 

Wherever it goes, MSF operates within its own strict guidelines. It gives free medical care based 

solely on need, regardless of politics or religion. It takes no side in any conflict and, to preserve its 

independence, it rarely accepts any funding from governments or institutions. Ninety per cent of its 

income comes in small amounts from individual donors.  

… 

 

Lionel Barber 

Editor  

… 

The five-year civil war in Syria has generated the biggest refugee crisis since 1945… Millions more 

are trapped in conflict zones like Yemen.  

Yet fewer humanitarian organisations are helping in the places where they are needed most. Many 

aid groups have become risk averse, limiting the exposure of their staff to conflicts. At the same 

time, the international community appears less able — or less willing — to stop the violence that 

ravages not only the victims of war but the organisations trying to help them.  

For this year’s seasonal appeal, the Financial Times has partnered with MSF, which has projects in 

nearly 70 countries. The agency sends in funds and supplies but is also one of the few aid 

organisations to put its own people’s lives on the line.  

Founded in France by volunteer medics and journalists in 1971, MSF’s work is based on the belief 

that every person has the right to medical care, regardless of their beliefs, ethnicity or background. 

Those medical needs, it says, are more important than any national border.  

…  

Click here to return to Lesson 2. 

  

https://www.ft.com/lionel-barber
https://www.ft.com/content/c6d17376-906e-11e6-a72e-b428cb934b78
https://www.ft.com/seasonal-appeal
https://secure.msf.org.uk/Donate/MultiLanding.aspx?source=7422&country=000


 
 

Resource 3.1: Charity Advertisement – Example of Personal Story 

 

 
 

Click here to return to Lesson 3. 
 

 

  



 
 

Resource 3.2: Summary of Ayesha’s Story 

  
● Lives in bomb-ravaged city – civil war* - home destroyed. 

● Father left country to find work/ mother killed in an explosion 

● Living with granny/ two younger brothers – wrecked apartment 

● Risked life to run though no man’s land/ face armed militiamen – medicine for her 

granny 

● Think – How would Doctors Without Borders help someone like Ayesha? 

  

*A civil war is a war within a country between different groups or areas. 

  

Click here to return to Lesson 3. 
 

 
  



 
 

Resource 3.3: Ayesha’s Story 
  
  

Ayesha’s Story- teacher example 

  

Home destroyed. Mother killed. Grandmother sick. 

  

After experiencing all this, 10-year-old Ayesha had to face armed gunmen 

and travel through a war zone to get the life-saving medicine her 

grandmother needed.  

  

No one should have to do this. 

  

Will you help us to make sure that medical treatment is available to those who 

most need it? 

 

Click here to return to Lesson 3. 
 

 

 

 

 
 

  



 
 

Resource 4.1: Modal Verbs 

Think – What are modal verbs? 

Think – What modal verbs do you know? 

Modal verbs support other verbs and can indicate likelihood/ possibility (might/ should/ 

will), ability (can/ could), permission (can/ may) or obligation (must/ have to/ ought). 

For example, if we are told that we 'must' do something, like complete homework, there is 

no debate. The homework has to be done. 

But if we are told that we 'may' do homework, the modal verb 'may' suggests a degree of 

choice. Modal verbs are useful for telling us about how necessary, or possible, something is. 

  

In the context of a charity advertisement, which of the following is likely to persuade 

someone to donate and why? 

Your donation might help children like Ayesha. 

Your donation will help children like Ayesha. 

 

Here, the use of will in the second sentence suggests certainty that your donation will help 

children like Ayesha (whereas might suggests a possibility that it will not). The use of will, 

therefore, should be more persuasive. 

  

What is the impact of the modal verb in this sentence? 

With your donation, we can provide medicine, advice and treatment to those affected by 

war. 

 

Here, the sentence tells the reader (or potential donor) that the charity has the ability to 

provide certain services if it receives a donation. 
 

Look at the following sentences from earlier in the week: 

  

Just £5 will save his sight. You can help stop the suffering. [Sightsavers] 

  

With your help, we can be there for everyone who needs us. [Mind] 

  

You can help change the world [WWF] 
  

Think - What is the effect of these modal verbs? 
  

These modal verbs give a confident, positive message about the benefits of donations. 

 

Click here to return to Lesson 4. 
  



 
 

Resource 4.2: Sentence Types 

 

What is a statement? 

What is a question? 

What is a command? 

 

Statements say something and are usually punctuated with a full stop (.). 

 

Questions ask something and are punctuated with a question mark (?). 

 

Commands tell somebody to do something and are punctuated with an exclamation mark 

(!) or a full stop. 

 

In what section of your charity appeal might you see each of these types of sentence? 

  

What is the effect/ purpose of each type of sentence? 

 

Statements: these could be used throughout your advertisement to give information about 

the charity. 

  

e.g. Animal adoptions like yours give a huge boost to our work. (WWF) 

  

Questions:  rhetorical questions could initially draw the reader in or be used for subheadings 

(e.g. What do we do? / How do we spend your money?) 

  

Will you help us continue to be here for every child? (NSPCC) 

  

 “If we don’t treat them, who else will?” (Doctors Without Borders) 

  

Commands: these could initially draw the reader in (e.g. Don’t look away…), but are highly 

likely to be used at the end to tell the reader what to do to help (e.g. Donate now to…). 

 

Donate to protect human rights around the world. (Amnesty) 

Make a donation to WWF today. 
  

[imperative verbs] 

 

 

Click here to return to Lesson 4. 

 

 

 
  



 
 

English Resource 5.1: Improvement Resource 

 

 

 
Click here to return to Lesson 5. 

  



 
 

Geography Resource        

 1)  What type of biome is it? 
 2)  Why is this the most important biome? 
 3)  What climate does your biome have? 
 4)  What is the landscape like in your biome? 
 5)  What plants and animals might you find in your biome? 
 6)  Which biome is the most different to your chosen biome? 
 7)  What could humans do to protect your chosen biome? 

 

Back to plan here 

  



 
 

Science        

 
 

Back to plan here 

  



 
 

PSCHE 

Online Identity Wheel     

 
 

Back to Plan Here 

 

 

 



 
 

 
French 

 

 

 
 

 

 

 

 



 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Back to plan 


